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‘ LEARNING OUTCOMES

Participants will be able to:

-Develop strategies to tell effective stories
through social media which minimize or
overcome typical challenges.

- Articulate the utility of different social
media platforms as useful tools for
assessment practitioners.

->EXxplain how to use social media to
efficiently engage audiences and build
coalitions.




What are your favourite

stories?
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STORIES ARE HOW
WE BUILD EMPATHY.
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Q Popular Latest

The Atlantic

Power Causes Brain Damage

How leaders lose mental capacities—most notably for l'eading other pcoplc—thar were essential to their rise

JERRY USEEM JULY/AUGUST 2017 ISSUE

Sign In

MORE STORIES

Why It Pays to Be a Jerk

JERRY USEEM
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How Baseball Cards Got
Weird

ERIC MOSKOWITZ
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Medicaid’s Dark Secrer

RACHEL COREBETT



DIGITAL STORIES ARE POWERF
e EMPATHY TOOLS
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@b #SchittsCreek
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Corporate needs you to find the differences
between this picture and this picture.
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They're the same picture.




STUDENT GRISES, LOSS OF STAFF, MORE WORK




National Institute for
Learning Outcomes Assessment

January 2018




Develop
(divissonaldeparimental)
Goals

Inform Decisions m i
and Practices v ' v ently Duicomes
\ ]
Connect with
Review and Interpret Programs, Services and
Assessment Results Learning Opportunities

Gather Data



BUILDING DATA
STORIES
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| ELEMENTS OF DATA STORYTELLING
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From www.forbes.com: Data Storytelling: The Essentia Data ence S Il E é'rilone Needs, 2016
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Who is the Immediate audience that you
want to influence using social media?
A. Administrators
B. Faculty
C. Staff
D. Students




With that audlence in mind, what data story
can you tell them to help them change their
minds / behaviours?




WHAT IS MY STORY FOR?

->Relating: | need to build trusting
relationships with / among my audience.

-Educating: | need my audience to change
what they know / think / do.

- Celebrating: | need my audience to feel
pride and belonging.

-Influencing: | need funding / resources /
buy-in (a pitch)



SOCIAL
MEDIA
BASICS

Know your tools. The platform
you choose will become part of
each story you tell.




How do you use social media

with assessment right now?




5 TYPES OF SOCIAL
CONTENT

->Social Networking (Facebook, Twitter,
LinkedIn)

->Photo Sharing (Instagram, Pinterest)
-Video Sharing (Youtube, Vimeo)

- Interactive Media (Snapchat, TikTok,
|G/FB stories)
- Community/Blogging (Reddit, Tumbilr)
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WHERE YOU MIGHT START
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TikTok

Undergrad &
grad students

Undergrad & grad
students, families

Feed vs. Stories Multiple content

No link sharing
In posts

Influencer
marketing

types &
Interactions

Connect people to
personal network

Undergrad Faculty, staff, grad

students students, peers
from other

Trend culture Institutions

Individual posts News, ideas &
can go viral even if knowledge
you have few translation
followers.

Professional
Educational networks of




DO’S AND DON’TS

-DO: Choose quality over quantity.

-DO: Share content from others as well as
your own and respond to questions
(quickly).

-DO: Design your content with a specific
target audience in mind.

->DON’T: Post the same content across
multiple platforms.

-DON’T: Join every platform tomorrow.



I felt like T was doomed
to fail and my life was

completely outside of my
control. Buf that piece of

advice, combined with the
kindness of a stranger,
invigorated me. T realized
that T had control over
my own [ife, and it was
too soon To give up.

JOHANN CARDENAS

Qv

@ Liked by laurenn.leece and 120 others

' | e rustudentlife - Follow

Fairmont Royal York

westernustudentexperience
Sometimes, a few words of
encouragement and affirmation can
change your life in the biggest and
brightest ways possible!
@yo_hann2020 shares his incredible
story of receiving inspiring advice
from an unlikely source - a bus driver
~in his blog "Why You Should Always
Try To Catch The Bus.” Life is full of
amazing surprises, so in Johann's
words, it's too soon to give up. Read
Johann'’s blog teday on [l
http://uwo.ca/se/thrive (link in bio).

*

If you want to write a blog for Thrive
Online to share a meaningful

W

rustudentlife Tag the people you
miss! Heading into our fourth week
without the homies. &2 (via
@justgetcreative)

c @rustudentlife TEAM!

les Reply

replies (1)

c @makayla_macintyre

les Reply

replies (1)

eative much love!! @
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youbc UBC - 2020-10-28

It's been raining on us the entire year of 2020! So let's dance! #dance
#iamubc #fusiondance #rainonme #fyp #raincouver #vancouver

J1 original sound - UBC
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GOOD
DESIGN

Design is about using principles of

contrast, repetition, alignment and

proximity to blend the elements of
design.




PRINCIPLES

Good design is

CONTRAST REPETITION ALIGNMENT PROXIMITY




S PARKING SCHEDULE

M-F SAT SUN

NOETE

[ANYTIME |




Remove
o |mprove

(the data-ink ratio)

Darkhorse Pnrmlg,rtin:s darkhorseanalytics




















http://themoth.org/stories/on-approach-to-pluto
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Type 2

Insulin Resistant

Type 1 @

Insulin Dependent

Body cells do Body does not
not respond make enough
to insulin insulin
Blue dot =
Glucose

White dot =

Result

Cells do not absorb glucose:

_

@

science.bae * Following
Toronto, Ceasneasd+a

science.bae Type 1 vs. 2 Diabetes #.

Do you know someone who has
struggled with diabetes? It's
something that I'm sure most of you
have been touched with at some point
in your life. For me, my grandfather
has had diabetes for as long as | can
remember.

With that being said. | can remember
back during my undergrad when | first
learned about diabetes in detail. | had
always heard the terms type 1 and
type 2, but didn’t know what they
meant biologically (if this is you,
you're not alone). So, | present to you
this info graphic-ish, outlining the key

B LTI S .}
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M Liked by marissa_alexandria and
1,005 others

AUGUST 14, 2020

@ Add a comment...




impacted their academic performance

Ryerson

University

17.8%

of Ryerson students reported that
for a troubled friend
or family member has negatively

in the last 12 months.

Health Promotion
Programs
tudent Health & Wellnes

Ryerson University National College Health
Assessment (NCHA) 2016 Data

S HARP is made of a team of students

dedicated to helping YOU develop lifelong skills
for managing YOUR health and well-being.

Talk to a SHARP Ambassador today if you want
advice or to refer that friend in need.

Monday - Thursday 10:30-2:30pm
POD 256-C

TRSM Floor 7 (table)
ENG main floor (booth by Tim Hortons)



3. HUMANIZE DATA WITH

“In order for your brain to remember
anything that you've been studying, it
needs for you to sleep. Your brain
organizes the information that you've
been learning all day during the night
while you are sleeping. So instead of
pulling an “all-nighter”, consider pulling
the blankets over your head instead.”

Dr. Jason Brown

Department of Biological Sciences g

-

V De-stressors From Professors

@ wellness_utsc « Follow

(e wellness_utsc De-stressors from
Professors K

Last semester, we asked some of
UTSC's very own professors about
ways to de-stress during exam
season. Here's what Dr. Jason Brown
had to say!

4w

OQVY N
53 likes
DECEMBER 16, 2020

Add a comment...




4. USE SOCIAL MEDIA AS
DATA

->Analytics: Most platforms provide
significant data — use what you have
already!

- Collect Content: Archive posts from public
hashtags, mentions, geolocation, etc.

-Analysis: Conduct coding, natural
language processing, etc. to analyze
trends in content.
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to your work?




Thank you!

You can find us at:

@lesley dsouza @joebookslevy
ldsouz23@uwo.ca jlevy2@nl.edu




RESOURCES &
BC campus Indigenization F

Canva — free stock images
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Khan Academy Pixar Storytelling - \

NCHA Publications & Reports -



https://bccampus.ca/projects/indigenization/
https://www.forbes.com/sites/brentdykes/2016/03/31/data-storytelling-the-essential-data-science-skill-everyone-needs/%2373f2494f52ad
https://www.khanacademy.org/humanities/hass-storytelling/storytelling-pixar-in-a-box
https://www.acha.org/NCHA/ACHA-NCHA_Data/Publications_and_Reports/NCHA/Data/Reports_ACHA-NCHAIIc.aspx

NILOR Fomoy

Reddit -

) The Moth -



https://www.learningoutcomesassessment.org/wp-content/uploads/2019/02/2018SurveyReport.pdf
https://www.reddit.com/r/oddlysatisfying/comments/8wandx/a_perfectly_flat_floor_designed_to_stop_children/
https://themoth.org/

RESOURCES & CREDITS

Special thanks to all the people who made and
released these awesome resources for free:

=> Presentation template by
=> Photographs by

( )



http://www.slidescarnival.com/
http://deathtothestockphoto.com/
http://deathtothestockphoto.com/wp-content/uploads/DeathtotheStockPhoto-License.pdf
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